Appeal to Authority
· When a person accepts an unjustified claim from an authority on a subject

· An “authority” is someone who has expertise on the subject matter being discussed. 

· This fallacy is committed when a person is not a legitimate authority on the subject

When you should believe an authority:

· The person has sufficient expertise in the subject matter in question

· Claim being made by the person is within his/her area of expertise

· There is an adequate degree of agreement among the other experts in the subject in question. 

· Person in question is not biased

· The area of expertise is a legitimate area or discipline 

· Ex. “Rainbow trout are the healthiest fish found in the Gulf of Mexico”







-the Surgeon General

· Appeal to Authority

· Ex. Lebron James wears Nikes and he’s good guy. That must mean that Nike is a good company.

· Appeal to Authority

· Ex. “Equal Rights is not something that the average American should be worried about. I mean, look at me, I’m doing just fine.”



-KKK member

· Appeal to Authority

Loyalty, Provincialism, and the Herd Instinct

· Appeal to loyalty-operates on the notion that one should act in accordance with (what is claimed to be) the group's best interests, regardless of the merits of the particular case being argued. 

· A person can be loyal to almost anything, it is not just regulated towards governments or communities. It can include friends, musicians, gangs, clothing brands, authors, etc.

· Variants on the appeal to loyalty: 

· the herd instinct

· Appeal to peer pressure

· The bandwagon 

· Ex. I am an American, so I buy American.

· Loyalty

· Ex. Why would I buy Levi’s when Gucci is so much better? I mean, they are the best I’ve ever had.

· Loyalty

· Ex.  You’re not wearing Ray-Bans. Man, where have you been?

· Loyalty

APPEAL TO AUTHORITY V. LOYALTY

· You can appeal to authority and not to loyalty by  claiming a false authority that is not in the best interest of the group.

· Priest: “The Bible states if we want to go to heaven, then we have to die. So, we should all find a way to die as quick as possible.”

· With appeal to loyalty, there is a pre-disposition that exists towards a claim that is not necessary for an appeal to authority.

Small Sample

· The purpose of a ‘sample’ is that it is supposed the same qualities that make up the whole. 

· Sampling becomes erroneous or fallacious when it doesn’t represent the whole, whether intentional or not.

· When a sample taken is too small to be representative of the whole

· Ex. No sample of 100-500 people can be representative of the United States (population est. 303 million people-a sample size of less than 0.5%) 

· This is fallacious because it is a misrepresentation of data in relation to the whole. The sample size is to small

· 2 out of 4 people I asked liked the color red. So 50% of all people must like the color red. 

· Small sample

· Last weekend, I saw this guy drink 20 beers. He must have been like that last night to.

· Small Sample

· Researchers have concluded that vocal responses of humans and apes are the same. (Human Nature, March 1979)

· Small Sample 

UNREPRESENTATIVE SAMPLE

· When a sample isn’t sufficiently representative of the whole

· A  Sample, which is erroneous in some way, is taken from a population. A Conclusion  is drawn about the population based on the sample.

Fallacy occurs when sample≠ representative whole

· This is a fallacy of induction

*sample size does not overcome sample bias 
· A small sample can be a type of unrepresentative sample.

· Ex. Large scale polls were conducted in Florida, California, and Maine and it was found that an average 55% of those polled spent at least 14 days a year near the ocean. So, it can be safely concluded that 55% of Americans spend at least 14 days a year near the ocean. 

· Most people's background information is sufficient to tell them that people at this sort of convention are unlikely to be representative

· Ex. The NRA conducted a survey of its members, and 93% of Americans bear arms.  

· Unrepresentative sample

· Ex. None of the people who smoke cigarettes have become addicted only to cigarettes. So the cigarettes are not to blame for the addictive behavior. 

· Tobacco executive

· Unrepresentative sample

